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— White House private meeting on
philanthropy, September, 2012




richest man, speaking at the Forbes 400
Philanthropy Conference, September, 2012




former Prime Minister of Norway; Vera S
Cordeiro, Associacao Saude Crianca; Mary r&¢ i\
Robinson, former President of Ireland:;

Lydia Wilbard, co-director, Camfed
Tanzania




« \What do your messages say to your
communities, your countries?

 Are you using the key principles for
nonprofits/NGOs In your outreach?




 All philanthropy is based in shared values

 Fundraising Is not about money, it Is about
relationships
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starting innovation teams as a way to be more
deliberate and disciplined in how they test new
ideas and put them 1n place.”

— Chronicle of Philanthropy, September 30, 2012




 BUT — If we are not innovative, our
systems will not change fast enough for
their heightened expectations




trends in funding — impact investing, for
Instance?

« What actions have you taken to solve or
serve the Issues facing your communities?
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big ideas: write them down
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« People (and organizations) are honestly
worried about the future, but they need to
see the power and importance of their
Investment in your work







— Involvement: they will define it

— Innovation: the next “big idea™

« High Impact Philanthropy, Kay Sprinkel Grace and Alan
Wendroff, 2001













« 36% = faith

« 35% = sense of obligation or duty
« 32% = family legacy

» 31% = to add value to society







government and other partners to take
risks, to identify solutions, to catalyze
change, to pilot innovative ideas?”

— Jean Case, on the White House conference
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« 22% partner with government agencies
» 7% partner with other private funders




o 44% - Less than 10 years

e 33% -10—19 years

* 15% - Beyond a lifetime
9% - 20 years
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dream and vision and big idea(s) work
— Be sure we do not lose sight of our mission

— Let our communities know that our vision IS
not about ourselves, but about them
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* “Courage 1s more exhilarating than fear
and 1n the long run 1t 1s easier.”

Eleanor Roosevelt
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sprinkelgrace@aol.com



http://www.kaygrace.org/
mailto:kaysprinkelgrace@aol.com

